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2012 Online Opportunities

Integrative Practitioner is the leading online community for integrative healthcare 
professionals, with a global membership of more than 11,600 practitioners representing 
over 30 disciplines from all 50 states and more than 75 countries.

Integrative Practitioner members interact with peers and thought-leaders, learn about the 
latest news and research in integrative medicine, discover products and services that help 
build their practices, and take part in a growing movement changing the face of healthcare. 

For just pennies per impression, your company can connect with this engaged 
community eager to learn about the products, services and therapies that positively impact 
their patients, their practices, and the healthcare industry.    

Produced by:

Ask about new ways to  
reach members—including  

webinars, white paper downloads  
and dedicated e-blasts!
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Display Ad Specifications & Rates
Ad unit name  	 Size (pixels)  	 Max File Weight  	 Animation	 Time-based Cost

Full Banner 	 468w x 60h 	 40k 	 10 sec max	 $500/month

Medium Rectangle 	 300w x 250h 	 40k 	 10 sec max	 $500/month

3:1 Rectangle 	 300w x 100h 	 25k 	 10 sec max	 $500/month

All placement is ROS (Run of Site). Submission Deadline:  5 business days prior to launch date. 

Site Display 
Advertising 
For just pennies per 
impression, your 
company can connect 
with healthcare 
professionals eager to 
learn about the latest 
products and services 
in the market. With 
advertising, you will:

+  Increase visibility 
and exposure 

+  Increase market 
share with 
thought leaders 
and community 
members 

+  Increase 
competitive 
advantage 

+  Drive more traffic 
to your website  

Full Banner 
468w x 60h

Medium Rectangle 
300w x 250h

3:1 Rectangle 
300w x 100h

Integrative Practitioner offers time-based advertising. 

Time-based advertising has fixed start and end dates; on Integrative 
Practitioner, the minimum for a time-based purchase is one month.  

Below are general advertising rates. For customized package 
information, please contact us. 

Text Ad Specifications & Rates
+  Headline, 10-word maximum

+  Body Text, 50-word maximum 

+  $200/month

Job Posting
+  Headline, 10-word maximum

+  Body text, 50-word maximum

+  $100/month
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Newsletter 
Advertising
Integrative Practitioner 
Update and John Weeks’ 
Integrator Round-Up 
Get your company directly  
into Integrative Practitioner  
members’ mailboxes.

Members receive 2 newsletters each 
month—the Integrative Practitioner 
Update that lets them know what’s 
new and noteworthy in the community, 
and John Weeks’ Integrator Round-Up 
containing news and commentary on the 
latest in the integrative healthcare arena 
 
Banner Ad Format: 
+  Leaderboard (2 positions) - 728x90 
+  Non-animated GIF, or JPG 
+  All creative must function uniformly on both 	
	 Mac and PC platforms as well as multiple  
	 versions of Internet Explorer, Firefox  
	 and Safari. 
+  Cost: $595/month  
	 (2 newsletters each month) 
 
Text Ad Requirements: 
+  10-word Headline 
+  50-word maximum body copy 
+  Cost: $250/month

John Weeks’ Integrator Round-Up
Materials Due: March 6
Mail Date: March 13

Integrative Practitioner Update
Materials Due: March 20
Mail Date: March 27
 	

John Weeks’ Integrator Round-Up
Materials Due: April 3
Mail Date: April 10
	
Integrative Practitioner Update
Materials Due: April 17
Mail Date: April 24

John Weeks’ Integrator Round-Up
Materials Due: May 1
Mail Date: May 8
	
Integrative Practitioner Update
Materials Due: May 15
Mail Date: May 22

John Weeks’ Integrator Round-Up
Materials Due: June 5
Mail Date: June 12
	
Integrative Practitioner Update
Materials Due: June 19
Mail Date: June 26

 March 2012	 April 2012	 May 2012	 June 2012		

Editorial Calendar
 November 2011	 December 2011	 January 2012	 February 2012

John Weeks’ Integrator Round-Up
Materials Due: November 1
Mail Date: November 8

Integrative Practitioner Update
Materials Due: November 15
Mail Date: November 22
 	

John Weeks’ Integrator Round-Up
Materials Due: December 6
Mail Date: December 13
	
Integrative Practitioner Update
Materials Due: December 20
Mail Date: December 27

John Weeks’ Integrator Round-Up
Materials Due: January 3
Mail Date: January 10
	
Integrative Practitioner Update
Materials Due: January 17
Mail Date: January 24

John Weeks’ Integrator Round-Up
Materials Due: February 7
Mail Date: February 14
	
Integrative Practitioner Update
Materials Due: February 21
Mail Date: February 28

728w x 90h

728w x 90h

728w x 90h

728w x 90h
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Lead Generation 
Packages  
Capture leads from among the more than  
7,120 Integrative Practitioner members who  
have opted in to receive communications  
about events and offerings.   
 

Webinar Packages

Basic Webinar 
+	 Live Webinar, on demand for 30 days

+	 One dedicated email blast promoting the webinar

+	 Creation of a data capture form

+	 One 300 x 250 ad on the site promoting the webinar  
for one month (non exclusive)

+ 	One 300 x 250 ad on the site promoting the  
on-demand webinar for one month (non exclusive)

+	 Mention, with call to action, in one issue of the 
Integrative Practitioner Newsletter

+	 Bi-weekly leads funneled directly to sponsor

Cost: 	$2,750 (Ad creation is an additional $250.00/ad)

		 Additional charge for extending on-demand webinar:  
		 $500/month

 
Webinar Promotion*
+	 Your webinar, mentioned in 1 edition of Integrative 

Practitioner Update or John Weeks’ Integrator  
Round-Up 

+	 1 dedicated email blast to Integrative Practitioner 
members

+	 1 300x250 ad on IntegrativePractitioner.com

Cost: $1,500 

*Excludes webinar registration and production

White Paper of Webinar
+ 	Production of white paper based on webinar 

presentation 

+ 	One 300 x 250 ad on the site promoting the  
white paper for one month (non exclusive) 

+ 	One dedicated email blast promoting the white  
paper

+ 	Creation of a data capture form

+ 	Mention with call to action on one issue of  
Integrative Practitioner Newsletter

+ 	Bi-weekly leads funneled directly to sponsor

Cost: $2,500

Carmella Perrone
207-842-5423

cperrone@divcom.com

Contact information

“Our first white paper generated a 
dramatically higher number 
of leads than we anticipated, 
resulting in a very low cost per lead; 
in fact, the cost per lead on our white 
paper is the lowest of any marketing 

activity we have launched at Gaia 
Herbs Professional Solutions.”

Tammy Mclver-Gay
Director of Business Development
Gaia Herbs Professional Solutions



www.IntegrativePractitioner.com	 5

Lead Generation 
Packages, (continued) 
 
White Paper Promotion
+	 Promoted on the home page of the site for up to 60 days

+	 One dedicated email blast promoting the white paper 

+	 Creation of data capture form

+	 Mention, with call to action, in one issue of the Integrative 
Practitioner newsletter

+	 Bi-weekly leads funneled directly to customer

Cost: 	$2,000

	 Additional charge for extending white paper:  
$500/month 

Dedicated eMail
+	 Send your company’s message directly to Integrative 

Practitioner Members. You provide text and a graphic–
we’ll take care of the rest.

+ 	Email stats sent within 5 business days

Cost: 	$1,250
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Cornerstone 
Partnership 
+  Increase visibility and exposure 

through alignment with the leading 
online practitioner community 

+  Increase market share with thought 
leaders and community members 

+	 Capture an audience of providers 
who engage with the site and 
participate in dozens of discussions  

+  Increase competitive advantage 

+  Drive traffic to your website 

+  Build and expand member 
relationships

Cornerstone  
Partner Package
1 year package 
+  Logo placement throughout site

+  Hyperlink to partner’s web site

+  ROS (run of site) ad placement (sizes 
468x60, 300x250)

+  Logo in e-newsletters (Integrative 
Practitioner Update and John Weeks’ 
Integrator Round-Up)

+  Premier marketplace listing

+  Feature article on the Organization 
Spotlight (exposure in newsletter and on 
Featured Store of Integrative Practitioner) 
– article to be supplied by sponsor, 
Integrative Practitioner reserves the right 
to approve and edit.

+	 White Paper Package or Webinar Package 
or Dedicated eBlast (if Webinar Package, 
an additional $2,000 will be applied; if 
Dedicated eBlast, $1,000 will be applied; 
if White Paper Promotion, an additional  
$1,500 will be applied)

+  Ability to contribute content – subject to 
approval by Integrative Practitioner editors

+  Cost: $5,995/year   Value: $22,000
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Marketplace Listing 
Marketplace is the # 1 place where 
practitioners and professionals come to 
look for your company and products.

Integrative Practitioner contains a 
comprehensive directory of integrative 
healthcare suppliers, distributions and 
service providers from around the 
world.

With a Premier listing,  
your company will:

+ 	Appear in more search results

+ 	Increase branding

+ 	Stand out from the competition

+ 	Drive traffic to your website

+ 	Generate leads

Marketplace Premier  
Listing Includes:
1 year from signup 
+	 Contact Information

+	 Logo

+	 Product image

+	 Product description

+	 Hyperlink to company website

+	 Posting of educational materials

+	 Up to three products feature

+	 One Search Keyword  
(Tag a keyword and when a site visitor searches 
on that term, your listing appears as a featured 
company in the search results)

+  Cost: 	

$195/year for Integrative  
Healthcare Symposium Exhibitors

$295/year for Non-Exhibitors

Cost for additional Search Keyword:  
$200/per keyword
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Membership Profile
+  11,600* members and growing from  

all 50 states and 75 countries
 	 *As of October 15, 2011

Nutritionist 8% 

Physician 20% 

Registered Nurse/
Nurse Pracitioner/ 
Holistic RN 16%

Naturopath 10% 

Acupuncturist & 
Practitioner of Traditional 
Chinese Medicine 8% 

Chiropractor 6%

Massage Therapists & Reflexologists 3% 

Registered Dietician 4% 

Psychotherapists/Psychiatrist 3% 

Health, Wellness Consultant 3%

  

Other 12% 8%   
8%   

16%   

10%   

20%   

3%   

4%   

3%   
3%   

12%   

Physical Therapist & Movement Therapist 1%

  

Energy Therapy & Meditation 6%

6%   

1%   

6%   

Segment Breakdown

Middle Atlantic 23% 
NY, NJ, PA

Pacific 19% 
WA, OR CA, HI, AK

South Atlantic 14%
MD, DE, WV, VA, NC, SC, GA, FL, DC

New England 9%
ME, NH, MA, CT, RI, VT

East North Central 8%
WI, MI, IL, IN, OH

Mountain 8%
MT, ID, WY, NV, UT, CO, AZ, NM

West North Central 4%
ND, SD, NE, KS, MN, IA, MO

West South Central 4%
OK, AR, TX, LA

East South Central 2%
AL, KY, MS, TN

Non-US 9%

4%

9%

8%

4%

19%
8%

14%

9%

23%

5%

2%

Geographic Breakdown

Site Traffic Statistics
+  Average Monthly Unique Visitors*: 8,450

+  Average Monthly Visits*: 10,982

+  Average Monthly Page Views*: 20,519
	 *Average October 1, 2010 - September 1, 2011

Newsletter Statistics
+  Over 13,000 newsletters are delivered to practitioners 

and healthcare professionals desktops each month: one 
edition of Integrative Practitioner Update, and one edition 
of John Weeks’ Integrator Round-Up.
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Advisory Board
Jeffrey S. Bland, PhD, FACN, CNS 
Mark Blumenthal
Effie Poy Yew Chow, PhD, RN, DiplAc
Michael H. Cohen, Esq. 
Stephen Cowan, MD, JAc
Robert Duggan, MA, M.Ac., Dipl.Ac.
Joel M. Evans, MD
Nancy Gahles, DC, CCH
Jeremy Geffen, MD, FACP 
Jayney Goddard 
James S. Gordon, MD
Erminia “Mimi” Guarneri
Bonnie J. Horrigan, RMT
Karen Howard
Mark Hyman, MD
Brad Jacobs, MD
Rauni Prittinen King, RN, BSN, HNC, CHTP
David Leopold, MD 
Frank Lipman, MD
Nan Lu, LAc, OMD
Susan Luck, RN, BS, MS, HNC, CCN
David Matteson, MPH, MURP, MS
William Meeker, DC, MPH 
Chris Meletis, ND
Woodson Merrell, MD
David Perlmutter, MD, FACN
Joseph Pizzorno, ND
Lawrence D. Rosen, MD 
Robert Rountree, MD 
Craig Schneider, MD
Kathie Madonna Swift, MS, RD
John Weeks

Corporate Advisory Board
Kyle Bliffert, Pure Encapsulations
J. Alexander Bralley, PhD, Metametrix Clinical Laboratory 
John R. Carlson, Carlson Laboratories
Susan F. Carlson, Carlson Laboratories
Ted Hull, Genova Diagnostics
Anthony Wasson, Douglas Laboratories

Lise Alschuler, ND, FABNO
Larry Baskind, MD
Harriet Beinfield, L.Ac
Barbara Biziou
Robert Bonakdar, MD, FABFM
Jillian Capodice, MS, LAc
Chris Clark, DC
Michael H. Cohen, Esq.,  

CAM Law Blog
Ivan Delman, DC
Robert Duggan, MA, MAc
Alan Dumoff, JD, MSW
Explore: The Journal of Science  

and Healing
Joel Evans, MD
Corinne Furnari, RPA, CCN
Alan Gaby, MD
Nancy Gahles, DC, CCH, RSHom(NA)
Jeremy Geffen, MD, FACP
James Gerber, MS, DC
Tara Gignac, ND and Dan Clemens of 

AlternativeHealthPractice.com
Jayney Goddard
Erik L. Goldman
Michael E. Greer, MD
Stephen Holt, MD
Bonnie Horrigan, RMT- Editorial 

Director of EXPLORE
Mark Hyman, MD
Darin Ingels, ND
Innovision Health Media, Inc
Alternative Therapies in Health  

and Medicine

Integrative Medicine:  
A Clinician’s Journal

Advances in Mind-Body Medicine
Roger Jahnke, OMD
Ellen Kamhi, PhD, RN
Susan Krieger, L.Ac.
Joel Kreisberg, DC, CCH
Mary Jo Kreitzer, PhD, RN, FAAN
Roberta Lee, MD
Frank Lipman, MD
David Leopold, MD
Tieraona Low Dog, MD
Nan Lu, OMD
Susan Luck, RN, MS, HNC, CCN
Chris Meletis, ND
Pamela Miles, Integrative Health 

Consultant and Reiki Master
Heidi Most, M.Ac., Dipl. Ac. (NCCAOM)
The Natural Standard
Ruth Naylor, BA, MS, MBA, AA, DipAT
Joseph Pizzorno, Jr., ND
Lawrence Rosen, MD
Scripps Center for  

Integrative Medicine
James Strohecker, Healthy.net/

Wellness Inventory
Jacob Teitelbaum, MD
Sharon Ufberg, DC
John Weeks, The Integrator Blog
The American Journal of  

Chinese Medicine
JoAnn Yanez, ND

Alternative and Complementary 
Therapies 

American Association of  
Naturopathic Physicians 

American Botanical Council 
American Holistic Health Association 
American Holistic Medical Association 
American Holistic Nurses Association 
The Center for Mind-Body Medicine 
The Continuum Center for Health  

and Healing 
Dietitians in Integrative and  

Functional Medicine 
EarthRose Institute 
Healthy.net 
HealthWorld Online 
Holistic Primary Care
InnoVision Health Media 
International Nurse Coach Associates 

Journal of Alternative & 
Complementary Medicine 

Medical Acupuncture 
National Association of  

Nutrition Professionals 
National Center for Homeopathy 
New York Association of  

Naturopathic Physicians 
New York Chiropractic College 
Pacific College of Oriental Medicine 
Society for Integrative Oncology 
Tai Sophia Institute
The University of Minnesota, 

Center for Spirituality & Healing 
Traditional Chinese Medicine  

World Foundation
University of Bridgeport 
Wellness Inventory 

Content Contributors

Collaborating Industry Partners
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Advertising: 

Site Display Advertising: 
Maximum of 4 rotating companies per position
Ad unit name  	 Size 	 Cost

Full Banner 	 468w x 60h 	 $500/month

Medium Rectangle 	 300w x 250h 	 $500/month

3:1 Rectangle 	 300w x 100h	 $500/month

Text Ad 	 50 words	 $200/month 
 
Job Posting 	 50 words	 $100/month

Newsletter Advertising:    
Leaderboard (2 positions) - 728 x 90  
•  1 month (2 newsletters)   $595  
Text Ad $250/month

Partnership: 

Cornerstone Partner:   
$5,995 for 1 year 
+  Logo placement throughout site

+  Hyperlink to partner’s web site

+  ROS (run of site) ad placement throughout site (sizes 468x60 or 300x250)

+  Logo in e-newsletters (Integrative Practitioners update and John Weeks’  
Integrator Round-Up)

+  Premier marketplace listing

+  Feature article on the Organization Spotlight (exposure in newsletter and on  
Featured Store of Integrative Practitioner) – article to be supplied by sponsor, 
Integrative Practitioner reserves the right to approve and edit.

+	 White Paper package or Webinar Package or Dedicated eBlast  
(if Webinar Package, an additional $2,000 will be applied; if Dedicated eBlast,  
an additional $1,000 will be applied; if White Paper Promotion, an additional  
$1,500 will be applied)

+  Ability to contribute content – subject to approval by Integrative Practitioner editors

+  Cost: $5,995/year

Integrative  
Practitioner 2012  
Online Opportunities 
Marketplace: 

Premier Marketplace Listing: 
$195/year for Integrative Healthcare 
Symposium Exhibitors,   
$295/year for non-exhibitors
+  Company name, contact information,  

logo, product image, product description

+  Hyperlink to company web site

+  Posting of educational materials

+  Up to three products

+  One Search keyword

Lead Generation Packages:

+ 	Basic Webinar 
$2,750 (+ $ 250 for ad creation)

+	 Webinar Promotion 
$1,500 

+	 White Paper Promotion 
$2,000

+ 	White Paper of Webinar 
	$2,500

+	 Dedicated eMail 
$1,250

+  Webinar & White Paper Extension  
$500/month

Carmella Perrone
207-842-5423

cperrone@divcom.com

Contact information


